GameCon Memphis
Sponsorships 2010

Midsouth’s Largest Table Top Gaming Convention

GameCon Memphis is primarily a table top gaming convention with a focus on
role playing and board games. We offer open, scheduled, and tournament
gaming for all of our attendees, a lineup of outstanding guests, multiple buffet
style meals, and a board game design contest. This year’s convention
promises to be another phenomenal experience for ourselves, our players,
and our sponsors.

Holiday Inn Select — Memphis Airport
October 1% -3 2010




GAMING TOURNAMENTS

We had over eighty tables of role playing games Our 2™ Annual Settlers of Catan tournament drew
going on throughout the weekend, over sixty tables of twenty nine players from across the country, and our
scheduled board games, and many long hours of live action Dominion tournament exceeded capacity. We also had
role playing. The open gaming area was always crowded Munchkin, Munchkin Quest, and Flames of War tournaments.

with players playing games they checked out from our game
This year we will be hosting tournaments for Settlers

of Catan, Munchkin (Tennessee State Championships), and

library. The game library is currently over 400 games strong

and growing each convention.
Dominion.

We are expanding our gaming space by
approximately fifty percent in order to accommodate even GUESTS

more exciting games and events.
Our Guest of Honor this year is Jay Tummelson,

founder of Rio Grande Games. Mr. Tummelson has been
instrumental in growing the board gaming hobby of the last
decade. In 2000, Rio Grande Games accounted for 21 of the
100 best games according to Games Magazine. His games
have won the Spiel de Jahres, the prestigious German game
of the year award, eleven times (including 8 of the last ten).

Once again we will have one of the legends of
gaming present at our convention, Lou Zocchi. Mr. Zocchi is
responsible for the invention of many different types of dice
including the Zocchidedron (a one hundred sided die) and is
the designer of classic games such as Star Fleet Battle
Manual, Luftwaffe, The Bétle of Brittan and Hardtack Mr.

BOARD GAME DESIGN CONTEST Zocchi will be on hand to discuss the science of dice.

The regional qualifier for the Chicago Toy and Games
Fair board game design contest drew entries from as far away
as the United Kingdom and resulted in a few outstanding
games. It was a shame that we could only send one to
Chicago to compete for the opportunity to become
published.

We are excited to offer this opportunity to the game
design community again this year. The winning designer will
be heading to the Chicago Toy and Games Fair in late
November to pitch his game to Jay Tummelson, head of Rio

Grande Games. Mr. Tummelson has committed to
publishing at least one game pitched to him in Chicago.
Other guests include: Russ Rupe of Conquest Gaming
LLGand designer of Warlords of EuropeA House Divided: The
Brothers Warand Conquest of the Pacifiand Tony Ripley of
The Gamelogicalnstitute and designer of Tacticum, Scarabs
& Scorpionsand Virulant!.

We will be adding more events and guests as we approa Our guests will be presenting several panels and
the convention talks and will even be on hand to demo some of their games.



DEMOGRAPHICS FOR GAMECON MEMPHIS

Our attendees in 2009 were primarily males (81%) from all age groups. Twenty-two percent of our guests were under the
age of 21, thirty percent were between the ages of 21 and 30, thirty-two percent were between the ages of 31 and 40, and the
remaining sixteen percent were over the age of 40.

We had attendees from all across the country. Sixty-three percent were from Tennessee, thirteen percent were from
Arkansas, eleven percent were from Mississippi, four percent were from Alabama, three percent were from Kentucky and the
remaining six percent were from all other states. Thirteen states were represented this year including California, Washington,
Florida and Pennsylvania.

A majority of our attendees (52%) heard about the convention through word of mouth, twenty-five percent heard about us
through online advertisements, ten percent heard about us from advertisements at other area conventions, eight percent heard
about us from advertisements at their local game stores.

OPPORTUNITIES

Gold Tier - $500

9 Full Page Advertisement in the event book I Space to promote/sell products or services (four
9 Website Banner Ad in rotation on the home page eight foot tables or equivalent booth space)

and other top pages Two complimentary badges to GameCon Memphis
9 Logo on selected on-site signage Two complimentary tickets for all three buffet style
9 Logo on Conference T-Shirt meals

9 Sponsorship mention in event book

Silver Tier - $250

9 Half Page Advertisement in the event book Two complimentary badges to GameCon Memphis
I Website Banner Ad in rotation on top pages Two Complimentary tickets for all three buffet style
9 Logo on Conference T-Shirt meals

9 Sponsorship mention in event book

Bronze Tier - $100

9 Quarter Page Advertisement in the event book
Website Banner in rotation

==

9 Sponsorship mention in event book

If, for any reason, the pre-designated packages are not suitable for you or your company we can work with you to provide a
package that meets your unique needs.

Contributing Sponsors

We are always looking for sponsors that are willing to contribute products, gift certificates, or services as giveaways for our
attendees. All Contributing Sponsors will be given mention in the event book and additional consideration depending on the value
of the product, gift certificates, and/or services offered. Please contact us to discuss how we can help promote your company
through direct giveaways to the attendees.

Contributions can also be used to upgrade any of the considerations in the above sponsorship packages. Such as upgrading
a half page advertisement to a full page advertisement or adding on additional badges.



Visit us on the web at:  http://www.gameconmemphis.com

On FaceBook at: http://www.facebook.com/gameconmemphis
Follow Us
On Twitter at:  http://www.twitter.com/gameconmemphis



